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Questionnaire  
for workshop participants 
- satisfaction 

- general feedback and knowledge 
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 GPP mailing sent to public 
authorities 
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Flower news 
on EUROPROPRE Fair 
Paris 
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5.6.  Final report GREECE 

The Greek project activities are performed by SPEED SA. The members of SPEED 
involved in the project were Mrs Maria Menounou, Project Manager and Mrs Georgia 
Diamantakou Project Assistant. The secretarial assistance is provided by Mrs Eleni 
Karatoliou.  

On 11 June 2007 Maria Menounou changed to another company and was followed by 
Stavros Tsourtis with eco technical experience and expertise. For the first time Maria will 
be in touch with SPEED and help the placeholder in order to continue the smooth 
cooperation we had. 

 

5.6.1. Project result 2006 and situation 2007 
 

The project results were not as expected. The interest was not high and the only 
significant result was the personal contacts with some interested companies. 

Greek project team made efforts to attract the members of the product groups, by e-
mails, phone calls, the aforementiones personal contacts and articles in the Press. The 
results were the following: 

 

! Bed mattresses. We came in contact with all bed mattresses producers which do 
not have Ecolabel. We tried to come in contact with 9 companies included in the 
data -base. We spoke with 8 of them and only Mr Evmorfides from COCOMAT 
has a great interest and we had arranged a meeting with him on 6th of October 
(at his premises). He is negative to apply for Ecolabel. 

 

! All purposes cleaners. We had a meeting with Mr. Panos Skarlatos the general 
manager of Hellenic Association of Chemical Industries (HACI) who is very 
interested on the EU Eco-label and to make some steps towards the motivation 
and awareness of some industries. The workshop that was planned to be 
organized with his support was finally postponed. We also came in contact with 
the Association of Detergent Industries, trying to get a contact with its members. 
We tried to get in contact with some interesting manufacturers but we had no 
feedback. As far as we were informed the detergent industries are not very 
positive to the Ecolabel, because they believe that the criteria don not cover all 
the significant environmental issues.  

 

! Indoor paints and varnishes. Although, this sector is out of the suggested 
target groups, we came in contact with one of the biggest industries in Greece, 
VIVECHROM, producing paints and varnishes, which had no Ecolabel awarded 
product, at that time. Finally the company applied for the Ecolabel. Until 
10/10/2007 they have 6 products awarded and 4 new products are under 
evaluation. 
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The total EU Ecolabel licenses holders in Greece until the 10/10/2007 was twenty three 
and in more detail: 

• 6 companies of the Bed mattresses group with 50 types of mattresses (there are 
3 new products under evaluation),  

• 10 companies of the Indoor paints/varnishes group with 66 products (there are 7 
new products under evaluation), 

• 5 companies of the Textile product group with 32 products, and 

• 2 companies of the tourist accommodation service with 4 hotels 

 

During the 2007 there were seventeen awards of products in the group of Indoor paints 
and Varnishes and two awards of hotels in the tourist accommodation group. Comparing 
with the statistics of the same period in 2006, there is significant increase in the Textile 
sector as four (4) more companies are awarded (last year there was just one). There 
were two more awards in each of the sectors of Paints & varnishes and Bed mattresses. 
As for the �Tourist Accommodation Services�, there are two more hotels awarded. 

 

 

5.6.2. Strategy and focus adjustment 2007 
 

During the proposal preparation, SPEED was in close cooperation with Mr. Stamatiou 
(Greek CB) and they decided firstly in common that the promotion activities should focus, 
for 2007, on Ecolabel on Textiles and Copying & Graphic Paper. 

During the kick-off meeting, SPEED presented the aforementioned to the Commission 
and finally it was agreed that the focus would be on primarily �Textiles�, as a lot of work 
has already be done by the Project �Green Drachma� within the framework of Life 
Program and the sectoral companies are already informed. In consequence the target for 
2007 is to acquire as many as possible to apply. 

 

The activities 2007 included the following: 

 

$ Status Quo research, Basic research 

$ Definition and contacts with stakeholders,  

$ Networking with stakeholders, 

$ Database with companies of product groups in focus, 

$ Direct company contacts, 

$ Press releases,  

$ Organization of Workshop 

$ Translation of available material 

$ Translation of available material 

 

 



96 

5.6.3. Completed activities 2007 until interim report 
 

# A. Status Quo research, Basic research 
The main competitors of Greece, in the textile sector, are the countries of East Europe, 
Turkey, India, China and Pakistan. Those countries are characterized of the low labor 
cost, with the result of low production cost comparing to Greece. Nevertheless, there are 
no tendencies for translocation of the companies abroad, due to the nature of the sector 
and its dependency on technology for the production process. The sector presents 
liveliness, which is expressed with the realization of cooperation�s among the companies 
and the exit of the companies from the market. In order, the Greek companies to sustain 
their competitiveness and confront with the existing crisis in the market, they emphasize 
on technology investments. Almost the total of Greek companies materializes significant 
investments on renewal and modernization of production process. Additionally, many 
companies emphasize on the new technics application targeting to cost reduction and 
quality improvement. 

Nevertheless, according to the available data, the local textile market has declining 
tendencies and will continue to decline, as a result of the increasing competitiveness and 
the reduction of the local production. The mean downfall tendency is forecasted to be in 
order of 3% (in quantity).   

The main production of textiles takes place in Northern Greece, in a percentage of about 
79%. In particular, the main concentration of companies exists in the Prefectures of 
Thessalonica, Kilkis, Pieria, which cover the 80% of the North Greece market and the 
64% of the total Greek market. The rest of the companies activated are in the 
prefectures of Attica and Viotia.  

 

# B. Identification and data base 
A database including the contact information was prepared by SPEED�s project team, 
which in included in the Annex 2 of the report. Due to the great number of companies 
activated on the sector and the existence of various associations of the sector, the 
database has included many of the active companies but not all of them. We tried to 
contact the various association of the sector in order to help us in the completion of the 
database but the responses were very few. The database includes details about contact 
information and activities-products manufactured. 
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# C. Technical Workshop in the sector of textiles 
The workshop took place at Hotel Oscar, Athens at 26th of September 2007, 5:00 �
 8:00 pm. The philosophy of the program formulation was based on the idea that this 
workshop should supply the participants with all the necessary knowledge, so that they 
would be able to evaluate the effectiveness of the European Ecolabel application to one 
or more of their products. 

 

Therefore the program has been developed in 3 axes: 

! General presentation of the European Ecolabel, scheme, benefits of the European 
Ecolabel adaptation and presentation of the European Ecolabel for textile product 
group: legislative issues, basic elements of Life Cycle Analysis, steps towards the 
award. 

! Presentation of the Structure of the Greek Competent Body, responsibilities, fees, 
contacts points etc. 

! Detailed presentation of the technical eco label criteria. 

Based on this philosophy, Mr. Tsourtis as member of the marketing team presented a 
general context of the European Ecolabel and the particularities of the Ecolabel in the 
product group of �Textiles�, Mrs. Georgouli, member of the Greek CB, presented the 
Structure of the Greek Competent Body, fees and application procedures (no slides 
used), and Mr. Tsourtis offered the detailed presentation of the technical criteria applied 
to products of the product group �Textiles�.  

 

SPEED prepared starter kits with informative material which has been distributed to 
all the participants. The material contained: 

 

A. Hardcopy 

• Starter-kit Editorial (in English language) 

• Decision of the EC for the Ecolabel award in the product group textiles (in Greek 
language). 

• Decision of the EC for prolonging the validity of the Ecolabel criteria in the product 
group textiles (in Greek language). 

• Business Fact Sheet (INFO KIT) New version  ( in Greek language)  

• The European Ecolabel at a Glance brochure (in Greek language)  

• Application Guide (INFO-KIT) 

• Consumer Guide (INFO-KIT) 

• Two flyers from the Life program �ECO-TEXTILE� 

 

B. CD 

• Decision of the EC for the Eco label award in the product group of Textiles (in 
Greek language). 

• Decision of the EC for prolonging the validity of the Ecolabel criteria in the product 
group textiles (in Greek language). 

• Application pack (in English language) 

• The European Ecolabel at a Glance brochure (in Greek language)  

• Business Fact Sheet (INFO KIT) New version  ( in Greek language)  
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• Clothing and Footwear brochure ( in Greek language) 

• Trust the Flower to protect the environment and your health brochure ( in Greek 
language) 

• Consumer Guide ( in Greek language) 

• Green Procurement is easy with the Flower ( in Greek language) 

 

Speed had also printed Eco-posters (Size A1) for the conference room. The 
presentations of the introducers are given in the Annex 5 of the report. 

During the presentations all the participants could interrupt and ask specific 
questions. This procedure made more interesting and effective the workshop. After the 
presentations there weren�t any questions. 

The main issue raised in this discussion is the existence of certified laboratories for this 
product group in Greece and the low recognition of the Ecolabel in Greece. 

The ratio of the interested stakeholders, industry representatives, was very small 
comparing to the size of the sector in Greece. Four out of two hundred twelve 
manufacturing companies and stakeholder that were invited were represented. The list of 
the participants is given in the Company data annex. 

 

# D. Networking with stakeholders � Company contacts 
With e-mail or regular mail a letter has been sent to all the enterprises and stakeholders 
which where included in the database (the database is presented in Annex 2), presenting 
them the Ecolabel and our availability to provide an initial technical support, concerning 
the application procedure. Together with the letter we have send the invitation for the 
workshop. There was almost no reaction by the producers. 

For the letter prepared by SPEED staff, addressed to the General Manager of the 

company please find in  the annex at the end of this chapter. 

 

# E. Adaption of info-material  
No specific translation was maid in this reporting period. 

 

# F. Press work 
Contacts with daily newspapers have been made in order to publish a small article about 
the Ecolabel in the textiles product group, but there was no return. Finally the article will 
be published in the magazine of the Hellenic Association of Chemical Engineers which has 
not yet published (aprox. 15 of November). 
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5.6.4. Results by the end of 2007 
 

The expected results of the promotion activities in Greece regard the: 

 

• Networking with stakeholders of the Greek market. This will be a first substantial 
step towards the promotion of the Ecolabel in the specific target sectors. Gaining 
the support of the stakeholders will open the way to convince the manufacturers 
to apply. 

• Recognition of the Ecolabel benefits by the manufacturers and stakeholders and 
acknowledgement of the EU Ecolabel benefits.  

• Acquisition of companies. The target of acquiring up to five (5) companies both in 
Cyprus and Greece, as convincing them to apply for the Ecolabel during the 
contracting period is a very difficult target. A lot of work is needed to persuade 
the decision makers of the companies that the Flower is an advantage for the 
promotion of their products. The major target is to clarify that the requirements 
and the application process are not so demanding to deter them to apply. 

 

5.6.5. Conclusion for 2008 
According with the Ecolabel situation in Greece and the interest of some companies in the 
relevant sectors were acquisition activities took place in 2006 and 2007, in 2008 we are 
expecting mainly declaration of interest, and there are possibilities for applications, with 
most possible the 2006 product groups. 

 

 

5.6.6. Annex GREECE 
 

Letter to companies 

Textile Workshop Athens 

Press release Soaps & shampoos, translation of DG text 
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Letter to companies 
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Textile Workshop Athens 
 

Invitation 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

Presentation Mr. Skarlatos 
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Presentation Mr. Tsourtis 1 � Ecolabel in general 
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Presentation Mr. Tsourtis 2 � Ecolabel textile criteria 
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Photographs 
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 EC press release on soaps & shampoos 
translated into Greek 
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5.7.  Final report HUNGARY 

The Hungarian project activities are performed in co-operation by the CES (Vilma Eri). 

 

4.7.1 Project result 2006 and situation 2007 
 

In 2006, no new ecolabel awards were achieved. Altogether 64 companies in 3 product 
groups (indoor paints and varnishes, soil improvers and hard floor coverings) were 
contacted. Some of them showed initial interest but only one company entered the 
application phase. Its product was tested in an accredited laboratory. Unfortunately, 
however, the product did not meet the EU Ecolabel criteria. Those not interested were 
either in bad economic situation and could not afford the cost of the ecolabel, or they did 
not find the EU Ecolabel can have a marketing value.  

Contacting retailer companies did not bring significant results either. In 2006, there were 
only three eco-label product groups available in Hungarian shops (televisions, hard floor 
coverings and copy paper) none of them were sold as retailer brands. 16 retailer shops 
were interviewed, two of them promised to consider to give more advertising to 
ecolabelled products.  

At the beginning of 2007, chances for EU Ecolabel seemed to improve as Hungary had 
prepared its green public procurement National Action Plan. It was hoped that the 
National Action Plan would increase the demand for eco-labelled products, consequently 
it would facilitate an increased interest of producers in the EU Ecolabel as well. However, 
the National Action Plan still has not been approved by the Parliament, producers do not 
know about it, so it does not stimulate interest in the ecolabel. 

 

4.7.2 Strategy and focus adjustment 2007 
 

Year 2007 strategy in Hungary focussed on products affected by the National Green 
Procurement Action Plan, i.e. products used in construction (indoor paints, hard floor 
coverings). As agreed with the CB, the campaign focussed on 2 new additional product 
groups i.e. tissue paper and the new EU ecolabel product group - soaps and shampoos 
proposed by the January 2007 kick-off meeting of the project. During the acquisition 
process, however, it turned out that most companies producing soaps, shampoos and 
hair conditioners produce some other cleaning products, most frequently all purpose 
cleaners and hand dishwashing detergents, sometimes detergents for dishwashers and 
laundry detergents as well. As a result, these product groups have also been involved in 
the acquisition, and hard floor coverings have been dropped. 

 

Besides acquisition attempts, the project has also tried to work with consumers and raise 
public awareness on the EU Ecolabel and the ecolabelled products. Participation in fairs 
was not planned as the costs of participation would be above  � 1,500. Consequently, 
other solutions had to be found. 
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4.7.3 Completed activities 2007 until current report 
 

# The new marketing strategy and product group focus was discussed with CB. 

# Basic market and contact research was made for the new product groups 
(including tissue paper, soaps and shampoos as well as other cleaning products). 
Also, previous contact lists of producers of indoor paints and varnishes as well as 
retail companies were updated. 

# Available informational materials have been updated and adapted to Hungarian 
conditions. To gather more convincing information for the producers, on a Warsaw 
meeting in April 2007, the Polish CB was requested to provide some details on the 
success story of OKTIMA, a Polish company with 7 eco-labelled products. 

# Acquisition started in August but it was suspended between 26 August and 19 
September. Altogether, 59 companies have been contacted, 3 on-site visits paid. 
The break-down of the companies is as follows: 

   21 tissue paper producers,  
   28 cleaning product producers 
   7 indoor paints producers 
   1 lubricating oil producer and  
   2 retail companies 

 

Unfortunately, no new acquisition has been achieved but 1 tissue paper company has 
decided to apply. (The decision was made on 28 November, just before the end of the 
project.  In addition, 8 companies  (2 tissue paper producers, 3 cleaning product 
producers, and 2 indoor painting producer and 1 lubricant producer) showed interest 
but the acquisition process is in progress, none of them have decided on applying for the 
EU ecolabel yet. Acquisition should be continued with 18 additional companies (status: 
�important to go on, interest so far not assessable�), 31 companies are definitely not 
interested on the short-term.  

As a new development, however, 8 of these companies emphasized that on longer term, 
next year or in future product development they would consider eco-label criteria and 
would come out with suitable products. These companies were glad to receive 
information on the ecolabel and thanked for it.  The others have been either closed down 
or suspended the production of related products, 2 of them not eligible. Others, similarly 
to companies approached last year, do not see the value of the ecolabel or find it too 
expensive. In the case of the lubricant producer, the company needs the laboratory test 
results of the additives they use for these products from the Swiss producer of the 
additives. Commissioning the laboratory tests by themselves would be too expensive 
therefore they try to obtain the test results from the supplier. They would also like to 
have some financial incentives for ecolabelled products though they think that the 
ecolabel would promote their export. 

In 2007, 2 retail companies have been contacted in order to convince them to obtain 
eco-label for their own brand products. One of them (TESCO Hungary) is still considering, 
the other (CBA) said that their own brand hand dishwashing detergent and some tissue 
products do not represent such a volume that it would be worth to apply for the label. 
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# Media work 
 

The press release on the soaps and shampoos product group was translated, adapted 
and sent for publication to: 

# the website of the Hungarian news agency,  

# the special media of the soaps and shampoos producers (Olaj - szappan-
kozmetika  i.e. Oil-Soap-Cosmetics) as well as 

# the news forum of the environmental NGOs (Greenfo). 
 

The Hungarian news agency published the press release on the 10th of August, and the 
press release has been published on the website of the CES as well. The NGO electronic 
news forum did not find it interesting enough and did not publish it despite their promise 
when contacted in advance. The issue with the article on the EU Ecolabel of the 
professional journal Oil-Soap-Cosmetics is in the printing house and will be published 
soon. The editor confirmed that there will be a second article on the EU Ecolabel for 
cleaning products in the consecutive issue. 

Professional journal of the paper industry was also contacted after implementation of the 
project was resumed on 19the September. The editor agreed to publish a 4500 character 
article on the EU Ecolabel for tissue paper products in the February 2008 issue. 
Unfortunately, by 19 September all earlier issues were full. Originally the editor wanted 
to get some money for publishing anything about the EU Ecolabel, but finally she agreed 
to accept the article free of charge. The article has been prepared and sent to the editor. 

 

# Raising public awareness 
 

Hungarians with a very few exceptions have never seen an EU eco-labelled product let 
alone using it. Most of the products that are listed by the Green Store catalogue as 
available in Hungary, are actually not sold in the shops at all. The Green Store takes an 
ecolabelled product as available if the producer has a sales representative in the country. 
In practice, having a sales representative in the country does not mean that consumers 
meet these ecolabelled products on the shelves or in the online catalogues of the internet 
shops. Sales representatives neither keep them on the stock nor advertise them. Under 
these circumstances, when the label is completely unknown, it does not represent a 
marketing value either. 

To change this, the CES persuaded Ecoservice Foundation, a well-known Hungarian NGO 
that maintains a consulting service for citizens as well as a green shop (the �Green 
Niche�) to provide information on the EU eco-label on their website and start selling 
some EU ecolabelled cleaning products. Ecolabelled cleaning products will be imported. 
The CES also contacted the distributor of OKTIMA, a Polish company producing 7 
different EU ecolabelled cleaning products and facilitated co-operation between the 
distributor and the NGO. On 9 November the offer of the distributor arrived and was 
transfered to the NGO after having been translated from Polish to Hungarian. The 
management of the NGO will decide about the quantity to order early December. If an 
order will be made, the products will be shipped to Hungary the next day. EU Brochure 
for consumers of cleaning products have been printed out for the NGO to give them to 
the customers of the Green Niche shop.  

(see at http://ec.europa.eu/environment/ecolabel/pdf/infokit/hu_2006/cleaning.pdf) 
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4.7.4 Next steps / in progress 
 

Next steps in Hungary would include  

& completing acquisition process with the remaining 28 producers and 1 retail 
company  

& starting distribution of EU ecolabelled cleaning products in the Green Nich of 
Ecoservice Foundation. 

 

 

4.7.5 Result expectation for 2007 and outlook for the future 
 

The tissue paper company that has decided on applying looks determined and if they can 
prove that the raw material they use meets the criteria, their products will be awarded. 
(They import the raw material from Italian producers that already have ecolabelled 
products of their own.) 

Next year acquisition should be continued with companies that plan to produce products 
meeting the ecolabel criteria. They showed interest this year but need time to develop 
suitable products. 

Also, producers of hard floor coverings can be revisited as they have been dropped from 
the year 2007 acquisition campaign in favour of cleaning product producers. 

Media work is very much dependent on successful applications or the actual start up of 
selling ecolabelled products in Hungary. Without real development in this field, the media 
is not interested as experience with the press release on the product group criteria of 
soaps and shampoos showed. Both media work and awareness raising, however, can be 
based on the experience of the Green Niche store. Experience (and the success story) 
should be communicated to the public. (If it proves to be a success story, the 
assortiment of ecolabelled products could be extended as well.) Also, an ecolabel product 
exhibition in a big store could draw the attention to the ecolabel. This year time was too 
short to organise it. 

 

4.7.6 Lessons learned 
 

To convince companies about the marketing value of the EU ecolabel, much 
more information is needed.  

 

Currently available data are not up-to-date. (The latest data included in the press release 
on the new product group Soaps and Shampoos was from 2005 stating that �Between 
2002 and 2005, the sales of ecolabelled products have gone up by 300%�). More up-to-
date and more detailed data indicating the dynamics of the number of awarded products 
and their sales both summarized and by product groups as well as by countries are 
needed to convince potential applicants. It is nice to know that in general between 2002 
and 2005, the sales of ecolabelled products have gone up by 300%.  The producer, 
however, wants to know details about its own competitors and its own markets. E.g. a 
Hungarian producer of indoor paints and varnishes exporting to Germany wants to know 
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how many awards have been achieved by other indoor paints producers as well as the 
sales of ecolabelled indoor paints on the German market. Also, it is more convincing for 
him to know that the number of ecolabelled indoor paints have doubled since last autumn 
than any general figure about EU ecolabel sales in general. 

These data can be made available. As annual fees are paid on the basis of sales, CB-s 
could provide the data necessary for a more sophisticated statistics.  

In addition, marketing information should be more reliable. As already mentioned, 
most of the products that are listed by the Green Store catalogue as available in 
Hungary, are not sold in the shops at all. If consumers learn about the existence of these 
products and they stick to them rather than to other products readily and actually 
available in the shops, the possibility that they can order it from a local sales 
representatives instead of a foreign producer does not make a big change for them. It 
does not change the fact that Hungarian customers never meet these products. 

Due to the minimum set for the ecolabel fees, these fees are very high for 
micro-entreprises. Despite the discount for SMEs, set minimum results in the fact that 
the smallest enterprises pay more fees for one unit of their product than the bigger ones.  
 

My suggestions are as follows: 

1. To give more than 25% discount to micro-enterprises from the usual application 
fee. 25% reduction of the fee can be acceptable for medium-size entreprises, but 
small entreprises should receive more, and micro-entreprises even more 
reduction.  

2. To abolish minimum fees in the case of annual fees so that even micro-entreprises 
paid no more than 0,15% of their annual sales volume. 

3. To call the attention of the national CBs to the importance to consider the demand 
for the eco-label and set the national fees accordingly. 

 

 

4.7.7 Annex HUNGARY 
 

Letters - An example for the letter to soap producers 
- An example for the letter to tissue paper producers 
- An example for the letter to indoor paints producers 
 

Info material  - Updated project brochure 
- Updated factsheet on the EU eco-label 
- Info on the fees 

Powerpoint - Presentation for lubricant producer 

Articles -  - Press release, soaps & shampoos published by Hungarian News Agency  

 - News about the new Soaps and Shampoos product group published  
  on the CES website 
- Draft article to be published by the periodical of paper producers  
  (as submitted to the editor) 

Contact protocols on the product groups retailers, tissue paper, soap & shampoos, peints 
and mixed contacts are in the internal EC company data annex 
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Example letter 
to soap producers 
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Example letter to  
tissue paper producers 
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Example letter to  
indoor paints producers 
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Updated Hungarian  
project flyer  
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Updated factsheet  
on the EU eco-label 
for Hungary  
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Info on the fees 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 119 

PPT presentation for the lubricant producer 
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Press release,  
soaps & shampoos  
published by the Hungarian News Agency  
MTI DIREKT_2_1.mht, MTI DIREKT_2_2_szoveg.mht  
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News on the new  
Soaps & Shampoos product group  
publiched on the CES website 
 

 

 
 
 
 
 
 
 
Draft article to be published by the 
periodical of paper producers (as 
submitted to the editor) 
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5.8.  Final report ITALY  

The activities in Italy and Romania are performed by Dagmar Diwok (ACTA). Considering 
the strong support from the Romanian CB and the interest from the economic  sector, for 
the moment major focus is being given to activities in Romania and only minimum to 
Italy.  

 

5.8.1. Project result 2006 and situation end of 2007 
 

In several occasions, the need has been identified on a local and regional level, of 
obtaining more information regarding available ecolabelled products. Until now, the 
collection of such data has not been very successful, as only some large supermarket 
chains can be counted on to carry tissue paper and detergents with the label. Smaller 
shops generally do not have them, and particularly in touristic regions the availability is 
often near to sero, even where tourists from other countries actively request them.  In 
collaboration with protected areas and regional competent bodies, the effort of collecting 
data on available products has been discussed, and in some protected areas also begun, 
but due to lack of manpower until now not carried very far.  

 

5.8.2. Strategy and focus adjustment 2007 
 

Due to the already very efficient marketing and support strategies in place in Italy from 
the national authorities, the focus has been adjusted in favour of Romania, where a 
strong interest from several stakeholders and the public administration was very helpful 
in realizing a quite important awareness raising strategy for a first-year adhesion country 
of the EU.  

 

5.8.3. Completed activities 2007 

# In Lombardia, a workshop (�laboratorio�) has been organized together with the 
regional government and the University Bicocca, in order to discuss �Green Public 
Procurement� with focus on EU-Ecolabel Products for public administration, 
protected areas and consumers. (Porlezza, 15.5.2007). At the Lombardia 
Workshop on GPP and Ecolabel products there were no specific conclusions, but 
the participants were interested to know about the quite large availability of 
ecolabelled products in Italy. For this workshop no presentation in written form 
was prepared because of the "round table". 

# Data collection regarding the availability of products with the EU-Ecolabel on a 
regional level has been started in Lombardia and Trentino. 

# In June, a meeting with the regional Competent Body in Lombardia was held in 
order to coordinate the  possible appearance of the EU-Ecolabel on two major fairs 
in autumn: SMAU (computers and office supply) and MilanoUnica (textiles). The 
SMAU fair turned out to not being relevant, also because the costs and covering of 
costs for a stand could not be cleared. 
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# Over the whole year, telephone and e-mail support has been given to the regional 
CBs of Lombardia (ARPA Lombardia), Piemonte (ARPA Piemonte) and Trentino 
(APPA Trentino) regarding issues of international networking and EU Ecolabel 
product marketing.  

# With the responsible persons for Green Public Procurement of Piemonte and 
Tuscany, several information exchanges have taken place regarding the use of the 
EU Ecolabel as a benchmarking instrument for GPP. (The results of these 
exchanges will also be used in the activities in Romania in 2008) 

 

No funding has been available both for the presence at the fair in Trento and the work on 
the database, therefore these points could not be carried out.  

 

 

5.8.4. Results by the end of 2007 

 

The network of contacts with regional CBs is appreciated as a support for their own 
activities.  

 

 

5.8.5. Conclusion for 2008 
 

There will be a continuing support for the already existing contacts (regional CBs, 
consultants, stakeholders, local administrations) regarding international networking, 
information exchange and supply with marketing instruments for their own activities. 

 

 

5.8.6. Annex ITALY 
Programme of the GPP workshop on 15/3/07 
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Programme of the GPP workshop on 15/3/07 
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5.9.  Final report NORWAY 

This part is done by Clockwork Production AS, Mr. Frithjof Clausen, experienced mainly 
within three areas: Children & family, Brand Building and Environment. Also working as 
marketing consultant for The Swan, der Nordic Ecolabel 

 

5.9.1. Project result 2006 and situation 2007 
 

An overall description of the situation of the Norwegian market � 

In the Norwegian market there is a growing focus on environment, climate challenges 
and �a better way of consuming�. The Nordic Ecolabel � The Swan, has a strong position 
among the Norwegian consumer � and Norwegian companies. In comparison, The Swan 
has a knowledge of almost 90% in the population as The Flower has around 15%. 

The main products group for The Swan was traditionally paper and cleaning products, but 
today there is a growing interest in the areas of building materials and cosmetics / 
children products. 

The Flower has a stronger foothold within the textile industry. And by communicating 
both The Swan and The Flower towards important consumer groups as parents of 
newborn children through the hospitals and parents of children in kindergarten, the 
importance, the knowledge and the strength of both the brands has been increased. 

 

 

5.9.2. Strategy and focus adjustment 2007 
 

For 2007 it was planned to focus on one product segment � textile, the most important 
companies � 2-4 producers /chain of stores, a singel out consumer group � parents of 
children from 0 to 6 years of age. The strategy was described as follows: In 2007 we 
should strengthen our foothold within the textile production, because 

! The consumer is already �taught� to look for the Flower on 
these products 

! The main product group should be children�s clothing, building 
on an already knowledgeable and interested target group 

! There are few, but important companies dealing in this segment 
in Norway 

 

We should; 

1. Create attentions - 

Contact the most important companies, 2 to 4, and start a discussion how 
to increase their effort in producing and selling ecolabelled products. 

Invite them to a seminar/work-shop in the autumn in cooperation with The 
Swan 
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2. Increase knowledge - 

-  Use the Danish documentary as part of the seminar 

-  Create together an action plan in how to increase ecolabelled products 
for especially children 

-  Focus on the value of The Flower 

 

3. Media interest - 

- Invite the press to a showing of the Danish documentary, and let them 
follow up the situation for Norwegian companies. 

 

4. Consumer communication - 

Be part of information and activities in cooperation with The Swan towards; 

A.  parents of newborn children through hospitals/nurses 

B.  parents of children in kindergarten 

C. consumers visiting the larger shopping malls/children clothing stores 

 

 

5.9.3. Completed activities 2007  
 

Unfortunately the planned partner for Norway did not enter a binding commitment with 
the project team. So the cooperation did not really start.  

 

5.9.4. Conclusion 
 

The money planned for 2007 should be used for activities in Norway 2008. 
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5.10. Final report POLAND 

On 19th April 2007, a meeting was held by CES, Ms. VilmaEri with Ms. Joanna Tkaczyk, 
representative of the Polish CB in Warsaw (Polish Centre for Testing and Certification) to 
discuss opportunities for cooperation and extending the project in 2007.   

 

It was agreed that  

! Some ecolabel brochures would be printed in Polish to be 
distributed by the Polish CB.  

! The Polish CB would send the Hungarian project partner the 
articles they published on the Polish applicants' success stories. 
These success stories would be translated to Hungarian and 
published in Hungarian professional journals and also used in 
the Hungarian acquisition process.  

! Sending information and brochures to Polish producers via email 
or post does not look very promising. These mailing are 
disregarded by the recipient. Ms. Tkaczyk did not think that 
publications in professional journals would be useful either. The 
Polish CB would publish articles about the EU ecolabel anyway 
in their own journal. 

 

Instead, Ms. Tkaczyk suggested activities that could have 
more impact, however, would be highly impractical to 
organize from Hungary. She proposed 

a. to organise a seminar and pay the Polish speakers of 
the seminar on the one hand and  

b. to hire technical experts that can help the potential 
applicants to find technological solutions to meet 
ecolabel criteria on the other.  

 

As these activities were different from the ones discussed 
on the kick-off meeting of the project in January, a report 
was sent to the project leader asking about his opinion.  

As a result, the Polish-Hungarian part of the project was split into a Polish and a 
Hungarian part and in the future, will be managed separately. 

 

After the agreement with DG Environment to put the project activities in Poland on this 
new basis the project leader, Mr. Andreas Scherlofsky contacted Ms. Joanna Tkaczyk and 
fixed the cooperation with the proposed tasks in 2007. The project budget dedicated for 
Poland in 2007 (the half of the budget reserved for Hungary and Poland) will be used for 
external payments of consultants, workshop costs and materials.  

 

The activities in Poland were performed by Polish Centre for Testing and Certification in 
cooperation with the Office of Public Procurement/ Ministry of Economy and some branch 
journals.  
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5.10.1. Project result 2006 and situation 2007 
 

In 2006 Vilma Eri from CES, Budapest collected a long list of Polish companies in the 
product groups detergents, textiles and tissue papers and then sent them a letter with 
information materials. The contacting was not successful and new strategies had to be 
found. 

At the end of 2007 there are 3 Ecolabel awarded companies: One Hotel and two 
producers:  A cleaner production with 7 awarded products and a producer with 1 soil 
improver.  

 

5.10.2. Strategy and focus adjustment 2007 
 

On 12 October the Consultancy Agreement between ENERGON Energie- und 
Umweltmanagement GmbH and Polish Centre for Testing and Certification was signed  
and  Annex 1 (Terms of Reference) and  Annex 2 (Tasklist) agreed. 

Project objective was to develop and realise a cost effective (1) strategy to (2) attract 
new applicants and to (3) increase the visibility of the EU Eco-label at the market. 

Product group focus included: Textiles and Footwear; Shampoos and soaps; Household 
equipment 

 

5.10.3. Completed activities 2007 
 

# Consultancy for three Polish companies 

# Presentation Ecolabel criteria on the Conference �Green Public Procurement � 
Environmental Aspects in call for tenders procedures�; 

# Training course on  �Environmental   Technics�  including �Presentation on EU 
Ecolabel criteria for selected groups of products�; 

# Participation in the Ecological fair POLECO in Poznań (having our own stand) 

# Publication of Articles and advertisement in branch journals (ABC Jakości, Rynki 
Chemiczne, Biznes I Ekologia) 

# Printing brochures 
 

5.10.4. Results by the end of 2007 
 

Following  consultations  provided, within the project, for three companies, 3 new 
licences will be awarded by the end of this year  

! in the scope of  �Soaps and shampoos� 

! in the scope of �vacuum cleaners� 

! in the scope of  �hand dishwashing detergents� 
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As a result of promotional activities undertaken, the Ecolabel awareness has been 
increased but further actions in this area are necessary to obtain real visibility on the 
market. 

 

 

5.10.5. Conclusion for 2008 
 

Activities undertaken hitherto are not sufficient. It is necessary to strenthen information 
and promotional compaign including, in particular: 

 

!  wide use of media, not only journals, newsletters but also 
Radio and TV, 

!  organizing and participating in ecological conferences, seminars 
and training, 

!  participation in ecological fairs/exhibition, 

!  direct contacts with potential customers basing on thorough 
analysis of the industry profile in the country,  

!  cooperation with retailers 

 

 

5.10.6. Annex POLAND 
 

Standard letter to companies 

Programme of the workshop on  

Invitation 

PPT presentation 
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Programme and photographs from workshop on Green public 
purchasement 
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 article and  advertisement  to be published in the journals �Biznes 
i Ekologia� and �Rynki Chemiczne� holiday edition 
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Article �Nowelizacja europejskiego systemu oznakowania 
ekologicznego �ecolabel� published in ABC Jakości, Quality 
Review. 
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5.11.  Final report ROMANIA 

The activities in Romania are performed by Dagmar Diwok (ACTA), who also organised 
the reduced activitites in Italy. 

 

5.11.1. Project result 2006 and situation 2007 
 

Activities in Romania have begun with the EU adhesion of the country in 2007. 

The cooperation with the Romanian CB is resulting exceptionally positive, with a 
continuous exchange of information and activities. Documentation has been produced, 
press activity has been intense and the interest of the public seems to be growing.  

The hurdles to be taken are the bureaucratic needs of the Label and the costs for the 
yearly registration, which for many firms appear too high.  

 

The picture gives an 
overview of the 
exported product 
groups of Romania. 

 

 

 

 

 

 

 

 

 

 

5.11.2. Strategy and focus adjustment 2007 
 

Considering the strong support from the Romanian CB and the interest from the 
economic  sector, for the moment major focus is being given to activities in this country, 
both regarding information seminars and direct support to applicants. 

 

5.11.3. Completed activities 2007  
 

Together with the Romanian CB, several activities have been carried out in order to 
inform the public and the producers regarding the EU-Ecolabel. Three possible applicants 
have already been identified and will be supported further in the process.  

Also, several info material has been printed for distribution during events. 
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Participation in events and meetings, lobbying and support 
 

# 26.2.2007, Bucharest, Hotel Phoenix: Conference organized together with an 
economic news magazine, Reporter Economic, with presence of the then Minister 
of Environment, Mrs. Barbu, in order to inform potential applicants regarding the 
possibilities of obtaining the EU-Ecolabel, and to encourage the press top promote 
the label. In particular, other than the speeches of Mrs Diwok and Mrs. Daniela 
Toma, which concentrated on the institutional aspect of the certification, speakers 
from several economic sectors, in  particular textiles and paper, presented the 
requirements of the EU-Ecolabel for the respective products. (images already 
published in the �Flower News� for March) 

 

# 15/16.3.2007, Bucharest, Hotel Best Western, Seminar financed and carried 
out by DG Enlargement/TAIEX (mentioned for completeness of information): 
Seminar for employees of the Romanian Environmental Agency, regional and 
national level, on the requirements, possibilities and positive examples regarding 
the EU-Ecolabel.  (images published in the �Flower News� for May) 

 

# 4.6.2007 Bucharest: Meeting in the Ministry of Environment with Mrs. Dana 
Toma and other members of the Competent Body, in order to coordinate activities 
for the following months and discuss further materials to be printed and 
distributed. The most urgent matter of discussion were the problems interested 
companies see in paying their annual fees, and the possible activities during the 
Flower Week, also further seminars together with possible sponsors (which 
actually have taken place in Ploiesti in June, in Cluj, during the Transsylvanian 
Expo Fair on the 7/8th of September, in Sibiu in October and in Timisoara in 
November.) 

 

# 5.6.2007: Bucharest, in occasion of the �International day of the 
Environment�, during an event organized by the Romanian Ministry of the 
Environment, among other activities also the European Ecolabel has been 
discussed with politicians and functionaries of the Romanian Government. Also 
discussed was the possibility of producing a short videoclip for the TV regarding 
the EU-Ecolabel. 

 

# 6.6.2007: Bacau, Regional government: Meeting regarding the 
possibilities of organizing seminars for interested firms who want to apply for 
the EU-Ecolabel. The area has a high presence of international firms particularly in 
the paper sector, some of them considering already an ISO 14000 certification 
and having shown informal interest in the possibility of certification. The activities 
in this area will be carried out in collaboration with Mrs. Iulia Ciobotici from the 
firm Mapamond S.r.l., environmental consultants working for the local 
government. 
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# 7.6.2007: Bucharest, Chamber of Commerce: Conference on �Ecological 
design� with focus on household appliancies with the EU-Ecolabel as a possibility 
of lowering the general energy and water consumption (see the agenda in the 
annex). The event can already be considered as very successful, as several 
representatives from different economic sectors have declared their interest in a 
follow up, in particular during a meeting after the seminar,  the stakeholder from 
the lubricant sector, LUBRICHEM, with who�s general manager, Mihaela 
Constantinescu, further initiatives will be organized in order to involve their 
associates. To this extent funding will be requested from the ministries of 
economy (Mrs Mariana Voicu, department of Industrial Policy and 
Competitiveness) and of environment. Mrs. Ancuta Conta from the Chamber of 
Commerce and Industry declared her interest in offering their associates further 
information regarding the EU-Ecolabel and will work together with the CB and the 
LOT8 Marketing team in order to organize further events in the next months.  

 

# Ploieşti, 6-7 July 2007 workshop on �environmental certification as an 
instrument for business� . The seminar held in the conference room of the local 
administration of Ploieşti, a highly industrialized city 60 km north of Bucharest, 
saw the participation of many representatives of local administration and local 
stakeholders, mainly from the raffinery sector. Particular interest for them held 
the information regarding the EU Ecolabel for lubricants. There were ca. 150 
participants and a local radio covered the event.  

 

# Flower Month activities (see the report annex at the end of this chapter). The 
Flower Month began with a seminar during the fair �ECO LIFE� in Cluj in 
September, where the Ecolabel was present also with a stand. The next activity 
was held in Râmnicu Vâlcea together with the local environmental protection 
agency, followed by a seminar in Sibiu and two workshops on Green Public 
Procurement and the EU Ecolabel in Iaşi and Cluj. During all events info material 
was distributed.  

 

# Seminar in Timisoara (2-3 November 2007), principally centered on the 
tourism sector, but contacts with local administration have also centered on GPP 
for computers and paper products. (Details on the seminar in the LOT 8 report) 

 

 

Information and support has been given to the three already interested firms who are 
now working on the completion of their application for the EU Ecolabel: 

• Argeşana, Piteşti (Textiles) 

• Bioflex, Sibiu (Bed matresses),  

• Inotec,   Bucharest (Laptop computers) 

 

They at a first check already result to possess the characteristics which make them 
compliant with the EU-Ecolabel. The only problem until now consists in the yearly fees 
which are perceived quite high.  
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General activities carried out: 

 

# Collaboration with the Romanian CB in order to support them with the 
bureaucratic and technical necessities of the EU-Ecolabel documentation, and to 
write proposals which could guarantee the financial support for the technical 
assistance to the first firms who want to apply for the EU-Ecolabel and the 
realization of TAIEX seminars in 2008.  

# Cooperation with the Consumer�s association, which has already guaranteed their 
assistance with the diffusion of printed material during events and through their 
publications. Also, support to other institutions and stakeholders (Chamber of 
Commerce, several NGOs) with information and networking contacts via e-mail 
and telephone 

 

 

5.11.4. The Flower Month in Romania 
 

For the first time, the new member country Romania has participated in the activities 
surrounding the EU Ecolabel during the months of September and October.  

Several initiatives have taken place, all very well received by consumers, press and 
stakeholders. 

The first event has been organized during the �ECO LIFE� fair in Cluj in Transsylvania 
from the 5th to the 8th of September. The EU Ecolabel was present both at the fair with 
a stand and during a press conference.  

Ms Lepsa from the Romanian Environmental 
Agency, Ms Toma from the Romanian 
Competent Body, Ms Diwok from the Ecolabel 
Marketing Team and Mr. Toti, President of the 
Romanian Foundation for the Environment. 

 

Ms Lepsa, Toma 
and Diwok at the 

stand with the 
information about 

the Ecolabel � an all 
female �Flower Team� 

 

Information sheets in 
Romanian language 
regarding the criteria and application process 
for the EU Ecolabel, distributed to the 
participants at the fair. 
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The next event took place in Râmnicu Vâlcea, an important centre for tourism and 
commerce. Ms Lepsa and Ms Toma held an information workshop on the 21th of 
September at the local offices of the Environmental Protection Agency for public officials, 
producers and the press of the area, where they presented the EU Ecolabel, distributing 
information material and describing the 
application process.  

Ms Lepsa and Ms Toma with partecipants 
 at the workshop. 

 

 

 

 

 

 

 

The next Flower-event took place in Sibiu, during one of the conferences organized by 
the Romanian economic newspaper �Reportereconomic� (www.reportereconomic.ro), 
which has promoted the Ecolabel already in other occasions,  regarding �Environment as 
a support for the economy�.  

On Saturday 29th September, Ms Diwok and 
Ms Toma illustrated the importance of the EU 
Ecolabel both on a national and international 
level and supplied information and guidance to 
potential applicants in the public, which was 
composed in equal measure by public 
administrators, stakeholders, private entrepre-
neurs and representatives of the press.  

Last, but not least, the EU Ecolabel as an 
important instrument for Green Public 
Procurement has been promoted during two 
seminars organized by the Romanian Ministry 
of Environment and Sustainable Development 
together with the TAIEX instrument of the EC 
in Iaşi and Cluj, from the 1th to the 5th 
October.  

Ms Diwok and Ms Toma explained to the 
participants from local and regional public 
administrations how using the EU Ecolabel and its 
criteria, GPP becomes an easy task and supplied 
information both about the criteria and the 
application process for local producers.  
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At the seminar in Iaşi, Ms Toma, Ms Stroia and Mr Andrei from the Romanian Ministry of 
Environment and Sustainable Development, Ms Diwok. 

 

Participants at the seminar. 

 

 

 

 

 

 

 

 

Further activities for the Flower Month included also a close collaboration with the press 
and the distribution of info kits with information about the EU Ecolabel and the supply of 
information at the offices of the Chamber of Commerce in Bucharest with the help of the 
staff from the Environmental Protection Agency, particularly during an event on the 25th 
of September.  

 

The general interest from both consumers and stakeholders has been considerable, and 
the appearance on the shelves of products with the �Flower� in Romanian shops is 
expected with impatience. This is also supported by a new consumer survey published 
during the seminar in Iaşi, carried out by the Romanian Institute for Research on the 
Quality of Life, which attests among other data that already 48% of the population would 
be ready to spend more money for a product with certified environmental quality 
particularly where detergents and textiles are concerned.  

More initiatives are planned for the next months, and several firms are currently 
interested in the application for the Label, so certainly the Flower has a future in 
Romania!  

 

5.11.5. Results by the end of 2007 
 

A general raising of awareness regarding the EU Ecolabel has been achieved on national 
level both regarding stakeholders and entrepreneurs as well as consumers thanks to the 
organisation of workshops, the presence at fairs and the space given by the press. (Some 
articles are attached mostly in their online version, the CB is in possession of ca. 50 
articles from print media containing information about the EU Ecolabel resulting from the 
joint activities) 

Important partners have been identified for the future development of marketing and 
acquisition strategies, first of all the stakeholder association �Blisolution Group� and their 
newspaper �Reporter Economic� and the magazine �Infomedia�. 

A number of possible applicants is being assisted by the CB right now (laptop computers, 
mattresses, textiles).  
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5.11.6. Conclusion for 2008 

 
Romania is certainly a country where the presence of the experts from the EU 
Ecolabelling Marketing team will be of fundamental importance in 2008, due to an 
awareness raising process which has already started in the national press and is finding 
high interest with the consumer. The experiences made in other EU countries will be very 
important for the elaboration of strategies together with the Romanian CB, and carry 
positive results in a relatively short time.  

 

 

5.11.7. Annex ROMANIA 
 

7.6.2007: Bucharest, 
Conference on �Ecological 
design� 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
Ploieşti, conference on the 
6/7th of July, environmental 
certification as an instrument 
for business 
 

A moment during the 
presentation of Mrs. 

Diwok 
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Press release of the 
 chamber of commerce 
Bucharest, 11.6. 2007 
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Articles 
reportereconomic 
responsibilitate sociala 

 
www.reportereconomic.ro/ 
ziar/index2.php  
 
 
 
 
 
 
 
www.ziarulprahova.ro 
 
 
 
 
 
 
 
 
 
 
 
 
 
www.responsabilitatesociala.ro/ 
stiri/view-190  
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www.reportereconomic.ro/ziar/ 
 

 

        



 145 

www.bursa.ro/on-line/s=companii_afaceri&articol=11572.html  
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www.agir.ro/univers-ingineresc/instrumente_de_control_al_produselor_eco.. 
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Web article in Green Report 
www.greenreport.ro  
 

 
 
Article in the July edition of �Reporter Economic� featuring an 
interview with Mrs. Diwok about the EU Ecolabel and its possible 
development in Romania 
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An interview of Mrs. Diwok with the magazine �Infomedia� in its 
October edition regarding the EU Ecolabel 
 

     
 

 

Article in �Adevarul�, 
one of the most important Romanian 
national daily newspapers, about the EU 
Ecolabel from the 10 October 2007 based on 
the press release given for the Flower Month 

 

 

 

 

 

 

 

 

 

 

 

 

 

Press release from the media 
agency �communicate de 
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presa.ro� about the seminar in Cluj in September 
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Article in �Adevarul from 
 the 9th of November about  
GPP and the EU Ecolabel 
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Article in �smartpress.ro� 10.10.2007 
about the seminar and the fair in Cluj  
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Power Point presentation in Romanian 
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Flower News on Romanian 
activities 
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5.12. Final report SLOVAK REPUBLIC 

The Slovak project activities are performed by ENVIROS (Monika Přibylová, Marianna 
�krípová and Jan Pavlik). 

 

5.12.1. Project result 2006 and situation 2007 
 

The Slovak CB recommended to specialize at 3 products groups in 2006 (paints and 
varnishes, detergents and paper products). The detergents and paints and varnishes 
were selected, because there are relatively many producers in Slovakia in both groups 
and there is significant orientation on the export to EU. The paper products were selected 
because according to the CB they are promising focus group for interest in the Flower.  

Within 2006 project we contacted 21 producers from all three products groups. The 
response from producers was hard to get and if obtained, usually their interest 
significantly decreased after information about the payment for the Ecolabel. The only 
interested producers remained: 

 

! one from paints and varnishes (starter kit was sent to them with 
contacts to the Slovak CB and CB was informed),  

! one  detergent producer (starter kit was sent to them with 
contacts to the Slovak CB and CB was informed), and 

! another detergent category (they requested information on cost, 
which was responded by the CB). 

 

Also in few other cases further information was requested. 

By the end of 2006 none of the companies which we contacted didn�t apply for the 
Flower. 

The situation with the national Ecolabel is relatively good � during 2006 most of the 
companies which hold the national Ecolabel with expiration in 2006 renewed the licenses. 
In 2006 there were two new applicants for the national Ecolabel � company Bramac 
which produces the roofing and company Matador producing textile products. Since the 
beginning of 2007 there were two new companies which obtained the national Ecolabel 
award: company Festap producing the baths and company Pova��ké cementárny 
producing cement products. In total there are 144 products with the national Ecolabel 
award. 

Concerning information on the Ecolabel published on Slovak internet sites during 2007, 
the only new information are updates on the CB web-pages and news about obtaining the 
national Ecolabel at Bramac website. There has been no new information available on the 
Flower on Slovak internet sites. 
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5.12.2. Strategy and focus adjustment 2007 
 

In January 2007 we have renewed the communication with the Slovak CB (Mrs. Bodova) 
in order to continue with cooperation in the 2007 project activities. The CB suggested to 
continue with focus on the product groups and proposed the following product groups for 
2007 promotion activities for: 

 

• Bed mattresses  

• Hard floor covering 

• Copy and graphic paper 

• Soaps and shampoos 

 

The CB stated that the key obstacle for application of the EU Ecolabel remains to be low 
awareness between the public � final customers. Due to limited budget of the CB/SEA, it 
welcomes any activity/project, which can help to promote the Flower. 

Due to the change of the focus of the Czech activities in 2007, it is envisaged to combine 
some of the Czech promotion activities with Slovak ones (for more details see the Czech 
part of the report). 

We plan to use the results of the Czech promotion activities, e.g. participation at the 
4Habitat fair to present the development of customers� interest in the Environmentally 
friendly (ecolabelled) products. Due to this plan, majority of the Slovak activities will be 
carried out from June to September. 

 

 

5.12.3. Completed activities 2007  
 

In line with the list of tasks and deliverables the following activities have been carried out 
by the end of May: 

# Preliminary research of Mattresses, Hard floor covering, Copy and graphic paper, 
Soaps and shampoos product groups producers and their attitude towards 
labelling /Eco-labelling their products (See the Company Data Annex) 

# preparation of a preliminary list of producers with national Eco-label from the 
focus product groups 

 

Be mattresses 

We have identified 5 producers of mattresses in Slovakia. All these 5 producers are 
selling their products in Slovakia and Czech Republic mainly. Export to other EU MS make 
less then 40% in average in all these companies. Most of producers reported that they 
have to comply with strict quality requirement and some of them has applied for the 
Ökotex certificate which they consider sufficient for the environmental protection 
compliance. The list of producers with contacts is attached as the Annex 1 
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Hard floor coverings 

We have identified 11 producers of hard floor covering in Slovakia which fall under the 
definition of hard floor covering Flower product group. All these producers are selling 
their products in Slovakia; 8 of the 11 producers export their products to EU MS. The 
export�s share makes more then 50% in average in all these companies. None of the 
company has currently Ecolabel.  

 

Copy and graphic paper 

There is only one producer of the copy and graphic paper in Slovakia which falls under 
the definition of Ecolabel copy and graphic paper category. It is company Mondi Business 
Paper SCP which is Slovak branch of international Mondi Business Paper Group. It has 
implemented ISO 9001 and ISO 14001. The Slovak plant supplies mainly to the Slovak 
and Czech market, partly also to other European countries.  

 

Soaps, shampoos, cleaning products and detergents 

We have identified 20 producers of soaps, shampoos and detergents in Slovakia. We 
have used the list of detergent producers from last year and added new producers of 
soaps and shampoos to make sure that if we communicate with the company we cover 
all the product groups from their product lines. Three of the 20 producers have 
implemented ISO 9001. All 20 producers are selling their products in Slovakia as well as 
in other EU MS and other Eastern Europe countries.  

 

All companies from the list attached as the Annex 1 were contacted, but unfortunately no 
positive response was received until the end of September. 

 

CB was contacted National Ecolabel holders and has sent to them questionnaires about 
their experiences and opinion about Ecolabel advantages, development of the 
certification process etc. 

 

Questionnaires were filled in by following companies: 

o Cementáreň Litavská Lúčka, a.s. 

o Johan ENVIRO, s.r.o. Bratislava 

o COMPAG SK, s.r.o. Bratislava 

o Pova�ská cementáreň,a.s. Ladce 

o Bramac � stre�né krytiny, spol s r.o. Ivanka pri Nitre 

 

Most of awarded companies has positive experiences with Ecolabel awarded products 
(generally with export), but they say that they feel poor support from national authorities 
(no advantage in government contracts etc.) Only company COMPAG SK, s.r.o. Bratislava 
has generally negative experience with all process of Ecolabeling. They say that only the 
price is important for their customers and they are disappointed with Ecolabel effect.  
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5.12.4. Results at the end of 2007 
 

Number of producers interested in the Ecolabel was increased by follow up work with 
contacted producers from selected product groups during 2006 and 2007, but 
unfortunately no new applicants were aquired. 

The visibility and awareness about the EU Ecolabel between the CB and other involved 
organisations/companies wasl increased during the above mentioned conference in High 
Tatras, which had positive impact on the interest of producers in applying for the 
Ecolabel and using it actively for marketing their products and for our cooperation with 
CB, Slovakian companies and other organisations. 

 

5.12.5. Results at the end of 2007 
 

 

5.12.6. Conclusion for 2008 
 

1. Follow up companies contacting activities from this year and repeatedly contacting 
the above identified companies from selected product groups.  

2. Carry out promotion activity in at least one Tesco store in Slovakia similar to the 
Czech Tesco stores event, because of good experience of this event (for details 
see Czech part of final report). Use the experiences for Czech event for better 
targeting and promotion of Ecolabel 

3. Press work � identification of relevant media for the above listed product groups, 
prepare and arrange publishing of at least one article in electronic or printed 
version e.g. specialised magazine � it wasn�t provided during 2007 because of 
limited amount of workdays for Slovakia (main part of the expenses and worktime 
will be spent during October conference in High Tatras). 

4. During Czech Tesco promotion event we have found out that many people 
mistake Ecolabel mark with bio � food labeling. So we want to try cooperating 
with organizations producing and advertising Bio � food and participate on their 
promotion activities (personally or via our advertising materials) for explaining of 
differences and getting information about Ecolabel to this environmental focused 
group of people (for example www.biospotrebitel.sk and similar organizations). 

 

 

5.12.7. Annex � SLOVAK REPUBLIC 
 

Invitation and Pictures  from Conference in Stara Lesna, High Tatras15-17 October 2007 

Report for Flower News 
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Invitation and Pictures  from Conference in 
Stara Lesna, High Tatras 15-17 October 2007 
 

Jan Pavlik and Andreas Scherlofsky while presenting EU Ecolabel 
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Article for Flower News 
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5.13. Final report SPAIN 

The Spanish project activities are performed by BIO IS. 

 

5.13.1. Situation and strategy 2007 

 

There are currently 274 EU Ecolabel holders in Spain: 

• 10 for Indoor paints and varnishes 

• 4 for All purpose cleaners 

• 4 for Tourist accommodation services 

• 3 for Textiles 

• 2 for Hard Floor Coverings 

• 1 each for Soil improvers, Hand dishwashing detergents, Footwear, and 
Televisions. 

 

As there is one Competent Body per region in Spain, it was decided to focus on one 
region. Indeed coordination between the different regions would have been time-
consuming. In order to make full use of the budget it seemed best to concentrate on one 
region to optimize the activities and thus the results. Catalonia was chosen as it is one of 
the most industrialised regions in Spain.  

The Catalonian Competent Body (Mr Salvador Samitier and Ms Ana Esteve Traveset from 
the Dirección General de Calidad Ambiental in Barcelona) chose to focus on detergents 
and on soaps, shampoos and hair conditioners for the following reasons: 

 

In Catalonia, there are two holders for the different detergents product groups: 

! A&B Laboratorios de tecnologia SA, an all purpose cleaners 
producer based in Catalonia, received the Flower in January 
2007. 

! Another company, KH-Lloreda, based also in Catalonia, has been 
awarded the Flower in 2003 and since then has regularly 
extended its range of EU Ecolabelled products. 

 

The number of holders is therefore still low but there has been an increasing number of 
enquiries for more information at fairs from producers. These recent developments show 
that there is a potential for the development of the Flower in this product group. 

The Catalonian Competent Body would like to take the opportunity of the launch of the 
new criteria for soaps, shampoos, and hair conditioners to promote this product group. In 
doing so they hope to raise the same interest of producers in the Flower like it now 
seems to exist for the detergent product group. 

The very successful development of green public purchasing in Spain (including 
detergents). 

 

                                          
4 As of November 2007 
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Considering this, the Spanish CB recommended to send an informative mailing to 
detergent as well as soaps and shampoos producers. A workshop with the most 
interested producers was also scheduled. 

 

 

5.13.2. Preliminary results and conclusions for 2007 

 

# A database of detergent as well as soaps, shampoos and hair conditioners 
producers has been built (the list including 127 contacts is enclosed in the 
company data annex. The contacts were provided by the Registry of Catalan 
industrial establishments � Government of Catalonia, Adelma members 
(Asociación de empresas de detergentes y de productos de limpieza, 
mantenimiento y afines), Stampa members (Asociacion nacional de fabricantes de 
perfumeria y afines), and has been completed by a web research. Finally, the 
contacts made during the various PLMA fairs the Helpdesk attended (2004 to 
2007) as well as the Europropre fair (2007) were added to this database. 

 

# BIO prepared an English text for the mailing and the Catalan CB sent it out in 
mid-June to detergent as well as soaps, shampoos and hair conditioner producers 
to promote the Flower and invite them to a workshop held on 11 October 2007. 
The letter was sent both in English and Catalan (the text is enclosed in the annex 
at the end of the chapter). 

% Like for the promotion action in France, BIO was in charge of the follow-
up of the mailing. Catalan companies were generally very interested in 
the workshop. This workshop took place on October 11th with a highly 
satisfactory number of 100 participants (see company data annex). 
Further registrations had unfortunately to be turned down as the 
location did not allow for a greater number of participants.  

 

# An English satisfaction questionnaire was developed and translated into Catalan 
by the CB in order to receive participant feedback on their knowledge of the 
Flower, the criteria for the product group in question, and the workshop. (The 
questionnaire as well as the brochure and the program are enclosed in the annex 
at the end of this chapter. The 13 questionnaires that were answered are 
summarised below: 

% Four out of the participants who replied to the questionnaire represented 
companies that produce ecolabelled products and another five stated to 
have already had a good knowledge of the Flower before the workshop.  

% The majority of participants stated to have well understood the basic 
ideas and objectives of the Flower.  

% Seven out of nine replies to the question whether the criteria are too 
strict stated that this is the case,  especially regarding the limitation of 
fragrances, which is an important component of cleaning products. On 
the other hand, it was mentioned that the Flower should forbid or limit 
more severely the use of phosphorus in certain products.  

% Regarding the ability to respect the criteria, the results are mixed: Five 
out of  ten answers state that participants were relatively uncertain 
whereas only two people were rather confident.  
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% Generally, participants who answered the questionnaire agreed that the 
EU Ecolabel is a successful marketing tool for cleaning products. In their 
opinion, the Flower improves the image of the company and 
differentiates them from other competitors. However, if awarded 
products are more expensive than a traditional product, it is their 
experience that consumers will not buy them.  

% All replies to the question whether the meeting had clarified the 
procedure of obtaining the EU Ecolabel stated that this was the case. 
Two participants stated to be very interested in applying for the Ecolabel 
while five of them were undecided.   

% Additional information material such as a CD with the workshop 
presentations, a list of accredited laboratories for testing the fitness for 
use, and more information regarding the verification tests was 
requested. For more information about the results, please see the annex 
at the end of this chapter.  

 

 

5.13.3. Result expectation until the end of 2007 

 
As the workshop only took place in mid-October and experience shows that it takes time 
for interested companies to make the actual step to apply for the Flower, it is difficult to 
say whether first applications will still be received in 2007. Still, given the large number 
of participants and the interest they showed this might well be the case.   

 

 

5.13.4. Conclusion for 2008 

 

Once again the methodology of a mailing combined with follow-up phone calls and a 
workshop proved to be an efficient tool. It should be ensured that the 2007 workshop is 
followed-up on in 2008 and that companies� doubts and questions are answered. 
Furthermore, the results of the questionnaire showed that having additional information 
material available at the end of a workshop would be appreciated by participants.  

 

 

5.13.5. Annex SPAIN 

 

Mailing sent to producers 

Questionnaire for workshop participants  

Workshop brochure with Workshop program (PDF) 

Evaluation of the enquiry  
�Your knowledge and understanding of the European Ecolabel� 

The List of workshop participants and the Database of detergents, soaps, shampoos and 
hair conditioners producers are part of the EC internal company data annex. 
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5.13.6. Annex SPAIN 
 
Mailing to Spanish 
detergent as well as  
soaps, shampoos and 
hair conditioner producers 
Spanish version 
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English draft 

 



 165 

Ecolabel and workshop  
questionnaire 
Spanish version



166 

English version 
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 Workshop brochure with workshop programme 
English draft text 
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Spanish version
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Evaluation of the enquiry 
�Your knowledge and understanding of the European Ecolabel�  

 

Number of answered questionnaires: 13 questionnaires. 
Total number of assistants: approximately 100 people. 

 

1. Did you know the European Ecolabel before this meeting?  

       Not at all     0    0    2    0     6    3     2    Very well 

 

If so, do you have products that are labelled with the Flower ?  

Number of Yes: 4 
Number of No: 9 

If not, do some of your products carry another ecolabel? Which one?  

They did not specify. 

 

2. Do you think to have understood the basic idea and the objectives of the 
European Ecolabel?  

       Not at all 0    0    0    0     2     3    5     Very well  

 

No answer for this question: 3  

3. Do you think that certain criteria of the European Ecolabel for any cleaning 
product group are too strict or, on the contrary, not strict enough? 

Number of Yes: 7 
Number of No: 2 

No answer for this question: 4  

Criteria too strict  Product group Criteria not strict 
enough 

Product group 

  Limitation of 
phosphorus 

For some products 
should be forbidden. 

In general All purpose 
cleaning products 

  

Limitation of the 
content of 
fragrances. 

Prohibition of 
including nitro-musks 
or polycyclic musks 
into the fragrances. 

Soaps, shampoos 
and conditioners 

  

Annual tax All product groups   

Limitation of 
fragrances 

Soaps, shampoos 
and conditioners 

  

Limitations of the 
fragrances 
content. 

All product 
groups 

  

NTA forbidden 

(Limitation of the 
legislation: 5%) 

All purpose 
cleaning products 
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4. Do you think you will be able to fulfil the criteria? 

           None of them  0    0    1     3     1    2     3    All of them 

No answer for this question: 3  

 

5. Is the European Ecolabel in your opinion a successful marketing tool for 
cleaning products?  

       Not at all    0    0    0     1   3    1     5     Very much so 

No answer for this question: 3  

If so, in what sense? 

- It could be good for I&I products. 

- The environmental conscience is increasing and some consumers ask for environmental friendly 

products. However, if these products are expensive the consumers do not buy it. 

- Improve the image of the company and the Eco-label differentiates the product in the market. 

- Ecology is being well-known. 

- The Eco-label is also a quality brand for products. 

- Use only the necessary ingredients and with the minimum dose. 

- If the price of the product is the same of the competence consumers will buy it, but if not the 

product will not be successful. 

- Differentiation with the competitors and in large term easier compliment of future legislations. 

 

6. Is the procedure of obtaining the European Ecolabel clearer after this 
meeting (the application form, contact points etc.)  

Number of Yes: 7 people 
Number of No: 0 people 

No answer for this question: 6  

 

7. Are you interested in applying for the European Ecolabel for your products?  

        Not at all           0    1    0    2     3     0    2        Very  

No answer for this question:  

If not, what are your reasons?   

- Our products are industrial products. 

- We do not think that having the Eco-label benefits our products.  

 

OVERALL OPINION 

8. Overall, did today�s meeting meet your expectations?  

       Not at all    0     0    0    0    2     6    0    Absolutely  

No answer for this question: 5  

 

9. Would you need additional information material?      

Number of Yes: 8 people 

Number of No: 2 people 
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No answer for this question: 3  

 If so, which kind of information would be useful?  

- CD with the presentations of the Workshop. 

- List of companies that sell the ecolabelled products in Catalonia. 

- List of companies that sell environmentally friendly cleaning products, irrespective of 
whether they have the Ecolabel (for instance, Ecover). This list will help the public 
administration defining the calls for tenders in Green Public Procurement. 

- List of laboratories accredited for testing the fitness for use. 

- More information about verification tests. 

- The presentations of the Workshop, the list DID, information of taxes and terms. 

- The presentations of the Workshop. 

 

Other comments 

- It is necessary that the public administration promote the consumption of these 
products. 
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5.14. Final report LUBRICANTs 

 

During 2007 the project team working on the promotion of the European Ecolabel 
Lubricants consisted of Demi Theodori (until July 2007), Ckees van Oijen and Hildo Krop, 
senior researchers and consultants working at the department Chemical Risks of IVAM 
UvA BV, a consultancy bureau on sustainability.  

 

5.14.1. Project result 2006 and situation 2007 
 

In 2006 IVAM contacted eleven companies and provided them with extensive and tailor 
made advice on how to evaluate and/or reformulate their products for application for the 
EU Ecolabel Lubricants.  

 
The communication strategy in 2006 included: 
 

a) Establishing contacts with individual lubricant suppliers 
b) Creating a lubricant folder, information flyer and questionnaire 
c) Writing and sending press releases 
d) Presentation on Tribology Conference in Vienna, Green Chemistry Workshop in 

Mamaia, RO and ELGI conference in Prague 
e) Meeting with Dutch Ministry engineers and Blue Angel representatives 
f) Meeting with Greek CB 

 

Our overall conclusion for 2006 was that businesses and industry were aware of the 
existence of the European Eco-label Lubricants and interested in applying for the label 
but faced problems with formulating suitable products due to 4 main reasons: 

 

a) the lack of data for ecotoxicological evaluation of their products,  

b) the necessity of developing new additives formulations,  

c) th reluctance of component suppliers (base oil and additives suppliers) to disclose 
confidential information about their products, and finally,  

d) the lack of manpower within lubricant suppliers due to the allocation of resources 
EURO 4 and EURO 5 (exhaust emissions from vehicles).  

 

Important results in 2006 can be summarized as follows. First, by the end of 2006 two of 
the products of the Finnish Binol and the French Novance were awarded with the EU 
Ecolabel. Second, in 2006 the Austrian Ecolabel adopted the EU Ecolabel requirements 
and there was a law under preparation in France (Loi d'orientation agricole n°2006-11) 
for the mandatory use of lubricants with the EU Ecolabel in environmentally sensitive 
areas ("zones sensibles") from 1 January 2008 onwards. Moreover, a basis was created 
for the adoption of the EU Ecolabel in the Dutch policy concerning biolubricants.  

By April 2007 a third, German company was awarded with the EU Ecolabel: Kajo Chemie, 
shortly after, in July followed by a lubricant product of the Swiss brand Panolin, which 
brings the total (within 1,5 years time) to 12 products. Overall, it appears that the 
market is gradually increasing its efforts in the area of reformulating existing products 
that can meet the EU Ecolabel requirements. In the Netherlands the Dutch Ministry of 
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Environment has stated its intention to adopt the EU Ecolabel requirements into the 
VAMIL regulation, which allows for accelerated depreciation of environmental 
investments in equipments utilizing environmental friendly lubricants. Also studies are 
made on the possibility to include the EU Ecolabel lubricants criteria in a Dutch scheme 
on greening stock investments. 
 
 

5.14.2. Strategy and focus adjustment 2007 
 

In 2007, next to promoting the EU Ecolabel Lubricants on the supply side of the market 
by informing and assisting lubricant suppliers, the strategy included the stimulation of 
the market demand by: 

 

a) Informing Original Equipment Manufacturers (OEMs) and organizing face-to-face 
talks with purchasers and technical staff in governmental organizations,  

b) Organising actions aiming at adopting the EU Ecolabel requirements in national 
policies, 

c) Addressing the problems related to the lack of data with respect to the 
ecotoxicological evaluation of lubricant components.  

 

A key element of the strategy in 2007 was to stimulate the demand by the screening of 
lubricants recognized as environmental friendly according to the Dutch VAMIL regulation.  

 

The following activities were scheduled for 2007 

 

1. Preparing a data base with high profile organizations and OEMs  
2. Generating publicity in magazines in the field of lubricants and their applications 
3. Screening products on the VAMIL list for compatibility for the EU Ecolabel 

Lubricants 
4. Contacting relevant stakeholder organizations  
5. Assisting individual companies with their application for the EU Ecolabel Lubricants 
6. Identifying key events for presentations of the EU Ecolabel Lubricants  
7. Preparing of a database of European experts and certified laboratories that can 

advis users and competent bodies regarding testing and data interpretation. 
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5.14.3. Completed activities 2007 
 

# (1) Identification of OEMs and high profile  
professional associations  

IVAM has identified a number of original equipment manufacturers (OEMs) and their 
professional organizations to inform them about the EU Ecolabel Lubricants:  

! Bossch Rexroth AG  (www.boschrexroth.com) 

! Daimler Chrysler  (www.daimlerchrysler.com) 

! STIHL Power Tools (www.stihl.com) 

! Caterpillar   (www.unitedkingdom.cat.com) 

! Liebherr   (www.liebherr.com) 

! Volvo   (www.volvo.com) 
 

Identified professional organizations include: 

 
1. FIM (French mechanical engineering industries): www.fim.net 
2. AGORIA (Belgian federation for the technology industry) www.agoria.be 
3. ANIMA (Federation of the Italian associations of mechanical and engineering 

industries): www.anima-it.com 
4. FME/CWM (Dutch trade organisation for the technological-industrial sector): 

www.fme-cwm.nl 
5. SWISSMEM (Swiss mechanical and electrical engineering industries association): 

www.swissmem.ch 
6. VDMA (German federation for the mechanical engineering industry): www.vdma.de 

 
Some relevant professional lubricants organizations are: 

7. VSN, the Dutch Lubricants Manufacturers Association (www.smeerolievereniging.nl) 
8. MVO, the Dutch product board on margarine, fats and oils (www.mvo.nl)  
9. EURO FED LIPID, the European Federation for the Science and Technology of Lipids 

(www.eurofedlipid.org) 
10. ELGI, the European Lubricating Grease Institute (www.elgi.org)  
 

 

# (2a) Articles for �Lube magazine� and  
�Lubes�n�Greases Magazine� 

Together with Ciba, IVAM has prepared an article on the EU Ecolabel lubricants for 
publication in the Lube magazine. The Lube magazine is the official journal of UEIL, the 
trade association in Europe representing the interests of companies involved in the 
lubricant Industry. The article was published early June; attached is a copy of the 
submitted article (ANNEX 1a). This has led also to the publication by Ciba representatives 
of another article: �Are you Eco-ready? Europe�s Label Opens Doors for Biolobes� in 
Lubes�N�Greases Magazine. (Annex ) 
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# (2b) Article for the �Smeeroliekroniek�  
In addition IVAM has prepared an article for the �Smeeroliekroniek�, the magazine of the 
Dutch Lubricants Manufacturers Association (VSN, www.smeerolievereniging.nl ) 
informing their members on developments in the lubricants market and inviting (VAMIL 
certified and other) companies to have their products screened by IVAM for compliance 
with the EU Ecolabel. Article to be published at the end of 2007 or the start in of 2008 
(draft; ANNEX 2). 

 

 

# (2c) Article for the �European Ecolabel Marketing project 
newsletter�  

Finally, a short article was prepared for the European Ecolabel Marketing project 
newsletter based a the poster presentation given in Gothenburg (see 6 and ANNEX 6) 

 

 

# (3) Screening VAMIL products on compatibility with the EU 
Ecolabel criteria 

In 1996, the Dutch Ministry of Environment (VROM) issued a policy in favour of 
environmentally friendly lubricants. The tax incentives affecting environmentally friendly 
lubricants are operating under the Dutch VAMIL, which allows for accelerated 
depreciation of environmental investments. Due to the fact that already 4 producers have 
12 products that qualify for the EU Ecolable Lubricants, by the end of 2007, the Dutch 
government decided to adopt the EU Ecolabel as the standard for the VAMIL regulation 
from 2008 on.  

Suppliers and producers of candidate EU Ecolabel lubricants show a proactive attitude in 
this. Anticipating on the new government policy to adopt the EU Ecolabel as the basis for 
the VAMIL regulation (and the implementation of sustainable/green procurement policy 
by 2010) they also start to focus on the re-formulation of products. At the same time 
individual companies and their association (VSN) have stimulated the Dutch government 
to adopt the EU Ecolabel as the basis for the VAMIL regulation. (planning of screening 
activities see 4c).  

 
 

# (4a) Participation in meeting of companies intending to 
develop novel lubricants meeting the EU Ecolabel 
requirements 

on 11 March 2007, with Ciba, Fuchs and Shell, IVAM participated in meeting on the 
European Ecolabel in Freiburg, Germany. The three companies that decided to join forces 
in order to develop new lubricants for the Black Forest region meeting the European 
Ecolabel. The local authorities (represented by the regional president of the Black Forest) 
are committed to this initiative as end user of these new lubricants in the Black Forest 
region. During the meeting IVAM presented the EU Ecolabel and provided advice on how 
to proceed with the formulation of novel products that should meet the EU Ecolabel 
criteria (see PP ANNEX 3).  After a meeting in November with a representative of Ciba, 
one of the main Black Forest partners, contacts and activities in this context will continue 
in 2008. 
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# (4b) Workshop for the Dutch Ministry of Transport, Public 
Works and Water Management.  

IVAM has assisted the Dutch Ministry of Transport, Public Works and Water Management 
to adopt the European Ecolabel requirements in their green procurement policy (which 
will be operational in 2010). To improve their insight in the market IVAM organized a 
workshop in Amsterdam on the 24th of April where Ministry Engineers and Lubricant 
manufacturers were invited. (ANNEX 4). This workshop was organized in the context of a 
project to establish a Knowledge Centre on Environmentally Friendly Lubricants 
commissioned by the Directorate-General for Public Works and Water Management 
(RWS) of the Dutch Ministry of Transport, Public Works and Water Management. As a 
result, criteria are formulated on environmentally friendly lubricants for public 
procurement requirements in which the EU Ecolabel Lubricants are indicated as first 
choice for selection, followed by other environmental labeling schemes. These criteria will 
be communicated through the RWS Intranet website, which was made operational in 
November 2007.  
 

 

# (4c) Meeting of representatives of SenterNovem, VSN, SMK 
and IVAM.  

Based on the workshop discussions the Ministry has intensified internal discussions to 
include the EU Ecolabel requirements as the first choice followed by other environmental 
schemes. On 23 November 2007 a meeting was organized between representatives of 
VSN, SMK (the Dutch competent body on ecolabeling), IVAM and SenterNovem to discuss 
this issue. Due to the fact that by the end of 2007 already 4 producers have 12 products 
that qualify for the EU Ecolable Lubricants, the Dutch government decided to adopt the 
EU Ecolabel as the standard for the VAMIL regulation from 2008 on. As a result initiatives 
will be elaborated to screen (at the start of 2008) a number of products on the VAMIL list 
for their compatibility with the EU Ecolabel Lubricants criteria.   

 
 

# (4d) Quick scan study on the use of biodegradable greases in 
Dutch inland shipping 

In November 2007 the Directorate-General for Civil aviation and Transport (DGTL) of the 
Dutch Ministry of Transport, Public Works and Water Management have asked for a quick 
scan on the use of greases in Dutch inland shipping over the past 5 years and the 
barriers and possible drivers to use biodegradable lubricants. At present the share of 
biodegradable lubricants products in the inland shipping market is still very low, but 
during this study a number of relevant stakeholders will be interviewed on the 
opportunities and the feasibility of potential government incentives to stimulate the EU 
Ecolabel Lubricants. Results are expected before the end of 2007. 

 
 

# (5a) Tailor made advice to companies  
In 2007, IVAM continued the customized, tailor made advice to several companies (a list 
of contacts is given in ANNEX 5). In order to optimize the advice, IVAM has signed a 
confidentiality agreement with two major lubricant companies for helping them assessing 
their products. This activity is very time consuming as the data provided by companies 
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are seldom adequate for the purposes of the product evaluation against the EU Ecolabel 
criteria. The information provided on MSDS (if available) is helpful but generally not 
enough. Often IVAM was faced with the fact that there is a lack of data on additives 
although the additives suppliers are supportive of the EU Ecolabel Lubricants they are 
reluctant to disclose confidential information. Creative solutions are needed to surpass 
this problem.  

Additives are used in different combinations for the formulation of various lubricant 
products. This means that when different lubricant suppliers wish to apply for the 
Ecolabel a single additive producer may have to provide the data for a single additive to 
(theoretically many) different authorities.  As explained in the final report �Acquisition for 
the EU Ecolabel for products� of 2005 the slow market penetration of the EU Ecolabel 
lubricants is partly due to the fact that additives producers consider the information 
required for the award of the European Ecolabel as confidential business information and 
do not want to have this information spread in different competent authorities all over 
Europe.  

Additive suppliers seem to be willing to cooperate towards a central database of officially 
approved additives. In the field of environmental friendly lubricants 5 major additive 
suppliers were identified: 

 

1. Ciba Specialty Chemicals plc  
2. Lubrizol  
3. Rhein Chemie Rheinau GmbH 
4. RohMax  
5. AftonChemicals 

 

Efforts have been made to reach out to those companies and ensure their active 
cooperation and assistance.  

 

 

# (5b) Contacts and consultancy for additive suppliers and 
other companies  

Following the above activity (at 5a), IVAM got in contact with several companies on 
product innovations about the possible qualification of the full product formulation and/or 
of the individual components (base oils or additives) of their products for the EU Ecolabel 
(evaluation was largely based on the information provided by the companies and was 
complemented with desk research; no additional tests were done): 

 

! Ciba: 6 additives were screened, which met the EU Ecolabel 
requirements and could to a certain weight percentage be used in 
product formulations.  

! Lubrizol: 2 additive packages were screened, but due to the lack 
of data provided no statement could yet be made on compatibility 
with EU Ecolabel requirements 

! Rhein Chemie Rheinau GmbH: 6 additives were screened, of 
which 1 met the EU Ecolabel requirements (and could be allowed 
to a certain weight percentage in product formulations); the 
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other one did not meet the EU Ecolabel requirements. 

! Shell: 2 proposed (pilot/prototype) product formulations were 
screened which (as yet) did not fully meet the EU Ecolabel 
requirements.  

! Arizona Chemicals: 2 base oils were screened, which met the EU 
Ecolabel requirements and could thus to a certain weight 
percentage be used in product formulations. 

! Communication through the UK competent body with one of their 
clients on the possible qualification for the EU Ecolabel of some 
new lard oil based lubricant formulations. 

 

# (5c)  Outlook to 2008 
Since July 2007, IVAM has had contacts with representatives of the lubricant producer 
Interflon on their request to perform an environmental and economic life cycle 
assessment of their lubricants in a planned pilot project in the context of the 
implementation of their sustainable procurement policy for the Dutch Water Management 
Directorate with a planned start in February 2008. Moreover, Interflon has shown interest 
to ask support in the R&D on product innovation activities for new products meeting the 
EU Ecolabel Lubricants criteria. 

 

# Since mid October 2007 initial contacts were made with the 
company Axxon BV on the possible support by IVAM for 
testing and market introduction of their products.   

As the investments needed to test all (major) components of the individual lubricants is 
an important barrier for companies to develop new lubricants (qualifying for the Flower), 
it may be worthwhile to investigate the suitability of additional national and EU funds 
(such as Dutch innovation vouchers and the EU Eureka programme) to support R&D 
activities on sustainable product innovation and/or the market introduction of EU Ecolabel 
lubricants.  

 

# (6) Event for presenting the EU Ecolabel Lubricants  
The 5th Euro Fed Lipid Congress: �From Science to Applications - Innovations for a better 
World�, (organized 16-19 September 2007 in Gothenburg, Sweden, 
www.eurofedlipid.org) hosted almost 600 delegates from more than 50 (mainly 
European) countries. Besides the poster presentation on �the European Ecolabel 
Lubricants�, during a one-day programme on oleochemistry, green chemistry and 
biodiesel, for an audience of 50 selected participants, some aspects on the poster could 
be highlighted orally. The background of the European Ecolabel Marketing project 2007 
was introduced. Hence, the aim and scope of the European Ecolabel Lubricants criteria 
and the 8 steps to the flower were briefly addressed followed by an explanation on the 
promotion activities. In total about 120 copies of the poster, an extended poster 
abstract, handouts of the short (3 slides) presentation and a 24 slides selection of the 
earlier (May 2007) Black Forets presentation, the Why and How flyers as well as the 
Ecolabel project Marketing for products 2007 flyer were distributed. (poster, abstract, 
slides and article for the European Ecolabel Marketing project newsletter; see ANNEX 6).  
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# (7) Laboratories 
IVAM has identified laboratories and experts that can assist companies and competent 
bodies to with complying with the EU Ecolabel Lubricants, and has prepared a text for 
recruiting these companies (ANNEX 7a). The following laboratories are identified: 

 

1. www.tno.nl 
2. www.eurolab.com 
3. www.notox.nl  
4. www.bfblab.com 
5. www.aquasense.nl  
6. www.ibacon.com 
7. www.springbornsmithers.com 
8. www.safepharmlabs.com 
Also an overview could be given on the organizations that were addressed and that have 
replied in ANNEX 7b). Some more competent laboratories may be added in 2008. 

 

 

5.14.4. Still in progress 

 

$ (1) Contacting OEMs and professional organisations. After the identification of the 
OEMs and professional organisation and establishing initial contacts. Efforts will be 
made to involve them in further information exchange and involving them in R&D 
activities and possibly demonstration projects for EU Ecolabel Lubricants in 2008. 

$ (3) Screening (VAMIL and other) products on compatibility with EU ecolabel 
Lubricants.   
As by the end of 2007 the Dutch government decided to adopt the EU Ecolabel as the 
standard for the VAMIL regulation from 2008 on, this has considerable implications on 
the so called VAMIL list.  
However, of the 95 lubricants that qualifying for the VAMIL regulation, some part 
might be compatible with the EU Ecolabel Lubricants too. The Dutch government and 
lubricants producers as well are interested to have VAMIL list products screened on 
their compatibility with the EU Ecolabel criteria. This would also identify which of the 
products currently marketed as environmental friendly do not comply and what kind 
of improvements in the product formulation might be needed in order to obtain the 
EU Ecolabel Lubricants. This action (to be carried out in 2008) will not only be 
valuable for the Netherlands, but will be indicative for the European market too.  
The basis for this exercise is a ranking system for criteria set by environmentally 
friendly lubricant labels. This ranking system shows how VAMIL and the EU Ecolabel 
lubricants (and other ecolabels like Blauer Engel, Swedish Standard and Nordic Swan) 
rate on the criteria renewability, biodegradation, aquatic toxicity, environment and 
health hazards, and technical performance (see ANNEX 9). For the actual screening of 
products, obtaining information on and evaluating the characterization and 
composition of products is still a critical issue, as companies often provide only little 
additional information to the material safety data sheets (MSDS).  

 

 

5.14.5. Results for 2007 

 

$ (1) Initial contacts and increased awareness among OEMs about the EU Ecolabel 
lubricants will be created, but some complementary action needs to be taken in 2008.  
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$ (2) Four articles on recent developments of the EU Ecolabel Lubricants market were 
prepared and published (or are in progress). 

 

$ (3) Favorable conditions for the screening of VAMIL products on compatibility with EU 
Ecolabel Lubricants were created. These screening activities are scheduled for 2008. 

 

$ (4) Through various activities stakeholders active in the field of lubricants production, 
distribution, policy, purchasing and use were addressed and actively involved.  

 

$ (5) Major lubricant companies have applied for the EU Ecolabel, are actively involved 
in R&D aiming at the market introduction, or had their base oils and/or additives 
screened on compatibility with the EU Ecolabel criteria. The results can be the basis of 
a positive list of officially approved lubricant components that can be used for 
lubricants meeting the EU Ecolabel requirements.  

 

$ (6) At the 5th Euro Fed Lipid Congress: �From Science to Applications - Innovations 
for a better World�, in Gothenburg, Sweden, a poster presentation on �the European 
Ecolabel Lubricants� was given. 

 

$ (7) List of laboratories that are competent to evaluate the compatibility with EU 
Ecolabel Lubricants criteria. A provisional list is made, but as possibly more 
laboratories would qualify for these tasks, this list might still need to be updated in 
2008. 

 

 

 

 

 

5.14.6. Annex LUBRICANTs 
 

Text Lube magazine and Lubes�n�greases Magazine  

Draft article for Smeeroliekroniek 

PowerPoint Black Forest   

5th Euro Fed Lipid Congress Gothenburg 16-19 Septembe 2007: poster, slides and article  

Letter to laboratories and experts that can assist companies and competent bodies with 
copying with the EU Ecolabel Lubricants and overview of contacted organisations 

Letter to OEM  

Ranking system for criteria set by environmentally friendly lubricant labels 

Article BioSpreads 

 
 
 
 
Text Lube magazine and Lubes�n�greases Magazine  
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Draft article for Smeeroliekroniek 
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PowerPoint Black Forest 
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Letter for laboratories and experts that can assist companies and 
competent bodies with copying with the EU Ecolabel Lubricants 
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5th Euro Fed Lipid Congress  
Gothenburg 16-19 Septembe 2007:  
poster, slides and article 
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 Letter to OEM  
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Ranking system for criteria set by environmentally friendly 
lubricant labels 
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Article  
BioSpreads 
 
 
 
 
 
 




